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Business Summary 

Our Company 

is a company headquartered in Fort Mill, SC, specializing in high-
quality audio production, sound design, and post-production services for both 
artistic and corporate clients. The company provides expert solutions in music 
production, audio editing, mixing, and sound supervision, helping clients 
achieve professional-grade results when quality is paramount. With a blend of 
advanced technology and experienced craftsmanship, serves a 
diverse range of clients from multinational corporations to independent 
artists, delivering tailored audio solutions in a creative, professional studio 
environment.  

Our Core Values, Vision, and Mission  

Core Values Sound Craftsmanship – Every recording, mix, and production 
reflects careful attention to detail, technical excellence, and 
a commitment to creating audio that elevates the final 
project. 

Creative Collaboration – We work closely with artists, 
filmmakers, and organizations to understand their vision and 
bring their ideas to life. 

Authentic Relationships – We prioritize genuine 
relationships with clients and collaborators, creating an 
environment where creativity and professionalism thrive 
together. 

Expertise & Innovation – We combine years of experience 
with evolving technology to solve complex audio challenges. 
By staying curious and adaptable, we continue to refine our 
craft and deliver the highest level of production quality. 

Purposeful Storytelling – Whether for music, film, or 
corporate storytelling, we create audio that strengthens the 
message and connects audiences to the story being told. 
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Vision Statement We aim to be a trusted creative partner in shaping 
the sound of modern storytelling, where artists, 
filmmakers, and organizations come to craft 
powerful, world-class audio that elevates their 
creative vision. 

Mission Statement We help artists, filmmakers, and organizations 
bring their ideas to life through expert music 
production, sound design, and audio post-
production. By combining advanced technology, 
experienced craftsmanship, and a collaborative 
studio environment, we deliver exceptional sound 
that strengthens creative projects and connects 
with audiences. 

Unique Value 
Proposition (UVP) 

We offer more than a recording studio.
is a sonic workshop where creativity, 

technical expertise, and collaboration come 
together to produce exceptional sounds. By 
combining state-of-the-art technology with 
vintage audio equipment and a relaxed, creative 
environment, we provide artists, filmmakers, and 
organizations with a place to craft audio at the 
highest level. Through personalized service, 
industry experience, and a deep commitment to 
sound quality, we deliver a professional audio 
experience that helps creative projects stand out 
and connect with audiences. 
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Product / Service Offering 

Product / Service Offering 

We are a professional audio production studio that provides sound design, 
audio post-production, and advanced mixing services for film, media, and 
corporate clients. We specialize in creating high-quality sound for 
documentaries, branded content, live events, and digital media projects, 
combining expert engineering with professional studio equipment to deliver 
polished, broadcast-ready audio.  

Customer Problems Solved: 

For Agencies and Media Producers (B2B): Provides specialized audio expertise 
for projects that require professional sound design, mixing, and post-
production. Ensures media content meets professional broadcast and 
streaming standards without requiring agencies to maintain in-house audio 
specialists. 

For Corporate Clients and Organizations (B2B): Supports companies producing 
branded content, documentaries, live-streamed events, and multimedia 
projects by delivering high-quality audio production that enhances storytelling, 
clarity, and audience engagement. 

Process 

• Project Consultation: We begin each engagement with a consultation to 
understand the client’s project goals, technical requirements, timeline, 
and desired sound outcomes. 

• Project Planning & Scope: We define the scope of work, deliverables, 
schedule, and pricing, so the client knows exactly what to expect before 
production begins. 

• Audio Production & Post-Production: We handle the technical audio 
work including sound design, editing, mixing, mastering, and soundtrack 
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production using professional studio equipment and industry-standard 
software. 

• Client Collaboration: Throughout the project, we collaborate closely 
with the client, providing progress updates and incorporating feedback 
to ensure the final sound aligns with their creative vision. 

• Delivery of Final Audio Assets: We deliver polished, broadcast-ready 
audio files that meet the technical specifications required for film, 
streaming, live events, or corporate media. 

• Flexible Engagement Model: Most projects are contract-based, but we 
also provide ongoing support for clients who require continuing audio 
production, post-production, or live-stream audio management. 

• Ongoing Support: We remain available after delivery for revisions, 
updates, additional edits, or future projects to help clients maintain 
consistent, high-quality sound across their media. 

Price 

Hourly Rates 

• Studio A + Engineer – $160 per hour for recording, mixing, editing, 
mastering, sound design, and audio post-production services. 

• Dialogue Editor – $100 per hour for dialogue cleanup, editing, and audio 
preparation for film and media projects. 

• Student Artist Rate – $80 per hour (50% discount) available for 
individual artists or students working on smaller creative projects. 

Day Rates 

• Studio A + Engineer – $1,200 per day for full studio access and 
engineering support. 

• Engineer Only – $900 per day for mixing or editing labor without studio 
booking. 

• Live Room Only – $400 per day for rehearsal, DIY recording, or film set 
use. 

• Studio B / Office – $200 per day for additional workspace or production 
needs. 
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We often meet clients before production to discuss their budget and project 
goals, adjusting the scope of work or production approach to ensure the 
project remains achievable while maintaining professional sound quality. 

What is the Grand Slam Offer? 

Professional Sound Partnership: First Project & Loyalty Advantage 

We will introduce a Professional Sound Partnership Offer designed to attract 
new filmmakers, production companies, and corporate media teams while 
encouraging long-term creative collaboration. This offer will: 

• Lower the barrier for new clients with a First Project Credit, allowing 
filmmakers and media teams to experience our professional audio 
production with reduced initial risk. 

• Deliver high-quality cinematic audio production including sound design, 
dialogue editing, mixing, mastering, and original music support in a 
professional studio environment. 

• Reward repeat collaboration through a Returning Client Loyalty 
Discount, offering reduced rates or added value for clients who return 
for multiple projects. 

• Encourage long-term production partnerships by providing preferred 
pricing or additional services for production companies and agencies 
that bring recurring projects. 

This offer positions as more than a recording studio — we 
become a trusted long-term audio production partner, helping filmmakers and 
media creators produce exceptional sound while building lasting creative 
relationships. 

Promotion 

Building relationships with filmmakers and production companies who 
regularly need audio post-production, sound design, and soundtrack work. 

Reaching directly to agencies and corporate media teams that produce video 
content and may need a reliable audio production partner. 



 

 

8 
 

Showcasing past projects and portfolio examples so potential clients can hear 
the difference professional sound production makes. 

Encouraging referrals from satisfied clients and rewarding returning clients 
through the loyalty discount program. 

Partnering with video producers, event teams, and creative agencies who can 
bring recurring audio production projects. 

Strengthening website by clearly explaining services, highlighting 
the first-project incentive, and displaying completed work. 

Sharing testimonials and client success stories to build trust and demonstrate 
the value of professional audio production. 

 

Target Market 

Industries 

In 2026, we’re targeting the following [B2B or B2C] customers where we’ll sell 
our products / services: 
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Industry 1: 
Film, 

Television, & 
Documentary 
Production 

Documentary Film Producers – Production 
teams creating documentary films that require 
original music scoring, sound design, and 
professional audio post-production to prepare 
projects for festivals, broadcast, or streaming 
distribution. 

Independent Film Production Companies – 
Small and mid-sized film studios that need 
expert audio editing, ADR, Foley, mixing, and 
mastering to ensure their projects meet 
professional quality standards. 

Streaming Content Creators – Production teams 
create content for streaming platforms and 
digital media channels who require high-quality 
soundtracks, dialogue editing, and final audio 
mixing. 

Educational & Grant-Funded Media Projects – 
Universities, nonprofit organizations, and arts 
programs producing documentaries or 
educational media that need professional sound 
design and recording support. 
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Industry 2: 
Corporate 

Media, 
Advertising, & 

Branded 
Content 

Marketing & Advertising Agencies – Agencies 
producing commercials, branded campaigns, 
and promotional videos that require 
professional voiceover recording, music 
production, and audio post-production. 

Corporate Communications Teams – Companies 
creating internal media such as training videos, 
executive presentations, podcasts, or corporate 
storytelling content that require clear, polished 
audio production. 

Live Event & Livestream Producers – Event 
organizers and production teams that need 
professional audio management, mixing, and 
livestream sound production for conferences, 
concerts, and corporate events. 

Brand Podcast & Digital Content Producers – 
Businesses launching podcasts or branded audio 
content that require professional recording, 
editing, mixing, and mastering services to 
produce high-quality media. 
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Buyer Personas 

Within our target market(s), we’ve identified the following buyer personas to 
represent our ideal customers: 

Target Persona: Spiracle Media (Representative Client 
example) 
Spiracle Media represents a growing marketing and creative agency that 
produces branded content, commercials, and digital media, often managing 
high-volume video projects without in-house professional audio capabilities. 
As demand increases, the agency aims to scale output and enhance 
production quality but faces challenges with inconsistent audio, limited 
internal bandwidth, and tight timelines. To address this, Spiracle Media 
partners with external specialists like for sound design, dialogue 
editing, mixing, and post-production, valuing collaborators who deliver 
efficient, broadcast-ready audio. This partnership/client relationship allows 
the agency to focus on creative direction and client management while 
ensuring that every project is elevated by high-quality, professional sound. 
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Michael 
Williams – 
The Film 
Producer 

Demographics 

• Age: 38 
• Gender: Male 
• Income Level: $110,000 annually 
• Education Level: Master's degree in film 

production 
• Location: Atlanta, Georgia 
• Occupation: Documentary Film Producer 
• Industry: Film and Documentary 

Production 

Psychographics 

• Values: Authentic storytelling, high 
production quality, creative collaboration, 
and professionalism 

• Interests: Documentary filmmaking, 
music, film festivals, storytelling, and 
emerging media technology 

• Lifestyle: Works long hours balancing 
creative development, production 
schedules, and client or funding 
expectations. Frequently collaborates 
with editors, cinematographers, and 
production partners across multiple 
projects. 

• Personality Traits: Creative, detail-
oriented, collaborative, and results-driven. 
Values working with experts who can 
elevate the technical quality of a project. 

Behavior 

• Purchasing Habits: 
o Hire specialized vendors such as 

audio engineers and sound 
designers on a project-by-project 
basis. 

o Prefers working with trusted 
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professionals recommended 
through industry connections. 

o Will pay for quality when the project 
demands professional sound design 
and mixing. 

• Decision-Making Process: 
o Reviews a studio portfolio, past 

projects, and professional 
reputation before reaching out. 

o Considers experience with 
documentary storytelling, sound 
quality, and reliability. 

o Often balance quality with project 
budgets or grant funding 
requirements. 

• Online Behavior: 
o Use LinkedIn, Vimeo, and 

professional production networks to 
find collaborators. 

o Searches for audio post-production 
studios when beginning post-
production on a project. 

o Pay attention to industry referrals 
and recommendations. 

Challenges and Pain Points 

• Documentary projects often have limited 
budgets but still require high-quality 
audio production. 

• Raw footage frequently includes 
background noise, inconsistent dialogue 
levels, or poor location sound. 

• Managing multiple production partners 
during post-production can be complex 
and time-consuming. 

• Poor sound design can reduce the 
emotional impact and professionalism of 
the final film. 
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Goals and Motivations 

• Produce documentaries that tell 
compelling stories with professional-level 
sound and music. 

• Ensure the final film meets festival, 
broadcast, or streaming platform quality 
standards. 

• Build relationships with reliable 
production partners who can consistently 
deliver high-quality audio work. 

• Focus more on creative storytelling while 
trusted specialists handle technical audio 
production. 

Preferred Communication Channels 

• Email for project coordination and file 
sharing 

• Video calls or phone calls for discussing 
creative direction and revisions 

• In-person meetings when collaborating on 
larger productions 

• LinkedIn or professional referrals for 
discovering new collaborators 

Typical Day  

Michael starts his day reviewing footage from a 
documentary project he has been producing for 
months. He meets with his editor to review 
rough cuts and begins identifying areas where 
the audio needs improvement—dialogue 
cleanup, ambient sound design, and music that 
strengthens the emotional tone of the story. 
While his team handles the visuals, he knows 
the final film will only feel complete once the 
sound is professionally produced and mixed. 

Later in the afternoon, Michael contacts a 
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trusted audio partner like to begin 
the audio post-production process. By 
collaborating with a specialized studio, he can 
focus on directing the film’s narrative while 
experts handle sound design, editing, and 
mixing. transforms the raw audio 
into a polished soundtrack that elevates the 
story and ensures the final film meets the 
professional standards expected for festivals, 
streaming platforms, and distribution. 
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Sarah Miller 
– The 

Director of 
Production 

Demographics 

• Age: 45 
• Gender: Female 
• Income Level: $95,000 annually 
• Education Level: Master's degree in music 

performance or arts administration 
• Location: Charlotte, North Carolina 
• Occupation: Director of Production 
• Industry: Performing Arts / Symphony 

Orchestra 

Psychographics 

• Values: Artistic excellence, preserving the 
authenticity of live performances, and 
delivering high-quality cultural 
experiences to audiences 

• Interests: Classical music, live 
performances, recording technology, arts 
education, and cultural events 

• Lifestyle: Works closely with conductors, 
musicians, and arts administrators to 
coordinate performances, recordings, and 
audience experiences. Frequently 
manages rehearsals, concerts, and 
production logistics. 

• Personality Traits: Organized, detail-
oriented, collaborative, and quality-
focused. Take pride in maintaining the 
artistic integrity of performances. 

Behavior 

• Purchasing Habits: 
o Contracts specialized vendors for 

audio recording, live sound capture, 
and archival recordings of 
performances. 
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o Prefers vendors with experience 
working with live music and large 
ensembles. 

o Often hires are based on reputation, 
referrals, and previous work with 
similar organizations. 

• Decision-Making Process: 
o Reviews vendor portfolios and 

experience with live orchestral 
recording or similar productions. 

o Evaluates whether the vendor can 
capture the depth and dynamics of 
a live orchestra. 

o Considers reliability, technical 
expertise, and the ability to work 
seamlessly during live events. 

• Online Behavior: 
o Use professional networks, arts 

organizations, and referrals to 
identify potential recording 
partners. 

o Search online for studios or 
engineers experienced in live 
performance recording. 

o Reviews past recordings or case 
studies before making contact. 

Challenges and Pain Points 

• Capturing the full dynamic range and 
emotional depth of a live orchestra is 
technically complex. 

• Internal staff often lack specialized 
equipment or expertise for high-quality 
live recordings. 

• Recordings must be clear, balanced, and 
professional enough for promotion, 
archives, or distribution. 

• Live events provide limited opportunities 
for error, so reliability is critical. 
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Goals and Motivations 

• Professionally record live performances 
for promotion, digital distribution, and 
archival purposes. 

• Capture the orchestra’s sound in a way 
that faithfully represents the experience 
of a live performance. 

• Partner with a trusted expert who can 
manage the technical aspects of recording 
without disrupting the performance. 

• Produce high-quality recordings that 
support fundraising, marketing, and 
audience engagement. 

Preferred Communication Channels 

• Email for scheduling and project 
coordination 

• Phone or video calls for discussing 
technical recording plans 

• In-person meetings during rehearsal 
planning or event preparation 

• Professional referrals and industry 
connections for discovering trusted 
vendors 

Typical Day (Storytelling 
Description) 

Sarah begins her morning reviewing the 
production schedule for the symphony’s 
upcoming concert weekend. She coordinates 
with the conductor, musicians, and venue staff 
to ensure rehearsals, staging, and technical 
elements run smoothly. As the orchestra 
prepares a special performance featuring a 
guest soloist, she considers how the event 
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could be recorded for promotional videos, 
archival purposes, and potential digital releases. 

In the afternoon, Sarah reaches out to a 
professional audio partner like to 
handle the live recording. With specialized 
equipment and expertise in capturing complex 
acoustic performances, the studio can record 
the concert without disrupting the performance. 
By working with an experienced audio 
professional, Sarah ensures the orchestra’s 
performance is preserved in a high-quality 
recording that can be used for marketing, 
fundraising, and sharing the music with a wider 
audience. 
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Marketing Goals 

Short and Long-Term Marketing Goals 

Short Term (Next 6–12 months) 

Increase project inquiries – Attract more film, documentary, and corporate 
media clients through targeted networking, industry outreach, and showcasing 
past work. 

Expand studio bookings – Increase the number of recording and post-
production projects by promoting s services to filmmakers, 
agencies, and corporate media teams in the Southeast. 

Strengthen industry relationships – Build partnerships with production 
companies, marketing agencies, and media professionals who regularly require 
audio post-production and recording services. 

Improve online visibility – Enhance the studio’s digital presence through 
updated website content, portfolio examples, and professional project 
showcases that demonstrate the quality of s work. 

Long Term (1–3 years) 

Position as a premier audio production partner – Establish a 
strong reputation in the Southeast as a trusted studio for documentary 
soundtracks, audio post-production, and high-end recording projects. 

Develop recurring client partnerships – Secure ongoing contracts with film 
production teams, corporate media departments, and agencies that regularly 
require professional audio services. 

Expand creative production projects – Increase opportunities to compose 
original music and soundtracks for documentary films, branded media, and 
artistic collaborations. 
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Grow digital audio products – Release additional sound effect libraries, music 
publishing projects, and other digital audio assets that generate passive 
revenue and expand the studio’s reach beyond local projects. 

What is Changing Soon? 

Market Trends: Increasing demand for high-quality audio in streaming media, 
documentaries, podcasts, and digital content as businesses and creators 
produce more video and audio-driven media. 

Industry Shift: Continued decline of traditional large-scale recording studio 
work while independent creators, corporate media teams, and small 
production companies increasingly outsource specialized audio services. 

Corporate Media Growth: Expansion of corporate video production, branded 
storytelling, and livestream events that require professional audio production 
and post-production services. 

Marketing Success 

Success means establishing as a trusted creative partner for 
high-quality audio production, where filmmakers, production companies, and 
corporate media teams consistently turn for expert sound work. It looks like: 

Consistent Project Flow: A steady stream of documentary, film, and corporate 
media projects that keep the studio actively booked throughout the year. 

High-Value Clients: Long-term partnerships with filmmakers, production 
companies, and marketing agencies that regularly require professional audio 
post-production and soundtrack work. 

Industry Reputation: becomes known across the Southeast as a 
go-to studio for cinematic sound design, music production, and professional 
audio finishing. 

succeeds when clients trust the studio to elevate their projects 
with exceptional sound and return for future productions. 
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SWOT 
 
As s marketing team, we want to help the brand lean into what 
it does well, improve what it doesn’t, capitalize on what it can do, and defend 
against what could challenge it. With that in mind, here is our SWOT analysis 
for 2026. 

Strengths Weaknesses 

• High-quality audio 
production and sound design 
that meets professional film, 
broadcast, and media 
standards. 

• Experienced audio 
craftsmanship and creative 
collaboration that clients 
cannot easily replicate with 
home studios. 

• Professional studio 
environment combining 
modern technology with 
vintage audio equipment for 
distinctive sound quality. 

• Strong word-of-mouth 
reputation and industry 
connections that generate 
trusted referrals. 

• Flexible services supporting 
film, documentary, music 
production, and corporate 
media projects. 

• Limited marketing and brand 
visibility outside of existing 
referral networks. 

• Small operational capacity as a 
single-owner studio limits the 
number of projects that can be 
handled simultaneously. 

• Unclear market positioning 
between B2B corporate clients 
and B2C creative projects. 

• Heavy reliance on word-of-
mouth rather than consistent 
lead generation channels. 

 

 



 

 

23 
 

Opportunities Threats 

• Growing demand for high-
quality audio in 
documentaries, streaming 
content, podcasts, and 
digital media. 

• Expansion of corporate 
media production, livestream 
events, and branded 
storytelling requiring 
professional sound 
production. 

• Increasing opportunities for 
documentary soundtrack 
composition and audio post-
production work. 

• Development of digital 
sound effect libraries and 
audio assets that generate 
passive income. 

• Strategic partnerships with 
filmmakers, production 
companies, and marketing 
agencies.  

• Low-cost competition from 
home studios and independent 
creators with basic recording 
equipment. 

• Decline of traditional recording 
studio demand within the 
music industry. 

• Competition from larger 
production studios with more 
staff and resources. 

• Economic downturns that 
reduce budgets for creative 
media and production projects. 
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Competition 

Competitive Analysis 

Within our target market(s), we expect to compete with the following 
companies and substitute competition or indirect competition: 

Company 1: GAT3 Studios 

Products we 
compete with 

• Full-service recording studio offering music 
production, recording, mixing, mastering, 
and voiceover services. 

• Large professional facility with multiple 
recording rooms and advanced studio 
equipment. 

• Experienced engineering team capable of 
supporting major label artists and 
commercial projects. 

• Additional services such as video production 
that expand their creative production 
capabilities. 

Other ways we 
compete 

• Strong brand recognition and industry 
credibility that attracts artists and 
commercial clients and a larger staff and 
facility  

• differentiates itself by offering 
a more personalized studio experience, 
where clients work directly with the owner 
throughout the project. 
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Company 2: Ground Crew Sound 

Products we 
compete with 

• Audio post-production services including 
voiceover recording, ADR, sound design, 
music scoring, and audio mixing. 

• Specialized work for film, television, 
advertising, and streaming media 
production. 

• Professional studio facilities are designed 
specifically for commercial media and brand 
projects. 

• Established experience working with large 
agencies, production companies, and media 
brands. 

Other ways we 
compete 

• Strong portfolio of high-profile client work 
that builds credibility with corporate and 
agency clients. 

• Focus on large commercial media 
productions and advertising campaigns. 

• differentiates itself by offering 
more accessible services for independent 
filmmakers and smaller production teams. 

• also provides a flexible 
creative partnership, allowing clients to 
collaborate closely on sound design and 
production. 
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Company 3: Sioux Sioux Studio 

Products we 
compete with 

• Music production, mixing, mastering, and 
audio editing services for independent 
artists and musicians. 

• Remote collaboration services offered 
through platforms such as SoundBetter. 

• Online production services that allow artists 
to work with producers from anywhere. 

• Focus on music production projects rather 
than broader audio post-production 
services. 

Other ways we 
compete 

• Visibility through online marketplaces where 
artists search for producers and engineers. 

• Ability to reach a global audience of 
musicians through remote production 
services. 

• differentiates itself by offering 
a professional in-person studio environment 
with high-end equipment. 

• also provides hands-on 
collaboration and a dedicated recording 
space, which many remote production 
services cannot replicate. 
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Marketing Initiatives 
 

has the ambitious goal of positioning the studio as a trusted 
audio production partner for filmmakers, production companies, and 
corporate media teams across the Southeast. To help the business do that, 
our marketing team will pursue the following initiatives in 2026: 

Marketing Initiative 1 – Client Information 
Brochure  

Description We will distribute a professional brochure that 
clearly explains s services, 
production process, and studio capabilities to 
potential clients. The brochure will highlight key 
offerings such as music production, podcast 
production, film and media audio, and voiceover 
recording while showcasing the studio’s 
professional environment and collaborative 
approach. 

Goal of initiative
  

To create a clear and professional introduction to 
that helps potential clients quickly 

understand the studio’s services, quality, and 
creative process, making it easier to start 
conversations and convert new leads into projects. 

Metrics to measure 
success  

50 brochures distributed to potential clients or 
partners within the first year 

10 new client inquiries that reference the brochure 

3–5 new projects generated from brochure 
outreach or networking events 
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Initiative 2 – Client Feedback Survey  

Description We will develop and distribute a client feedback 
survey to individuals and organizations who 
complete projects with  The survey 
will ask clients about their experience with the 
studio, the quality of the audio production, 
communication during the project, and areas 
where the process could be improved. The 
feedback will help identify strengths in the client 
experience as well as opportunities to improve 
services, workflow, and future offerings. 

Goal of initiative To better understand client satisfaction, improve 
the overall customer experience, and gather 
testimonials and insights that can strengthen

s services and reputation. 

Metrics to measure 
success 

Collect feedback from at least 15–20 past or 
current clients 

Achieve an average client satisfaction rating of 
4.5/5 or higher 

Gather 5 client testimonials that can be used in 
marketing materials or on the website 

Identify 3–5 actionable improvements to improve 
the client experience or production process 



 

 

29 
 

Initiative 3 – Promotion of Patreon Bundles 

Description We will promote s Patreon 
membership program. The program offers two 
membership tiers — Studio Supporter ($5/month) 
and Artist Patron ($25/month) — which provide 
benefits such as discounted lab events, access to 
member content and sound libraries, mix 
feedback sessions, and discounts on recording or 
mixing services. 

Promotion will focus on increasing awareness of 
these memberships through website, 
brochure materials, networking conversations with 
artists, and outreach within music and creator 
communities.  

Goal of initiative To grow s community of supporters 
and artists while creating a recurring revenue 
stream that strengthens long-term relationships 
with clients and collaborators. 

Metrics to measure 
success 

Gain 25 Patreon members within the first year 

Generate $1,000+ in annual recurring membership 
revenue 

Convert 5 Patreon members into studio recording 
or mixing clients 

Increase engagement in the studio’s Discord or 
community channels with 20+ active members 
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Marketing Channels 
 

Over the course of 2026, we will launch/ramp up our use of the following 
channels for educating our customers, generating leads, and developing brand 
awareness: 

Website 

Purpose of channel website serves as the central hub 
where potential clients can learn about the 
studio’s services, view portfolio examples, and 
understand the audio production process. It helps 
filmmakers, agencies, and corporate teams 
evaluate the studio’s expertise and contact

when they need professional audio 
production. 

Metrics to measure 
success 

• Monthly website traffic and unique visitors 
• Portfolio page views and time spent on 

project examples 
• Number of contact form submissions or 

project inquiries 
• Traffic sources (LinkedIn, referrals, search 

engines) 
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Word of Mouth / Referrals 

Purpose of channel Word-of-mouth referrals help build 
credibility through trusted recommendations from 
past clients, collaborators, and industry 
professionals. In creative industries, referrals are 
often one of the most effective ways to generate 
new business and long-term partnerships. 

Metrics to measure 
success 

• Number of referrals from past clients or 
collaborators 

• Percentage of new projects generated 
through referrals 

• Number of repeat clients 
• Client satisfaction scores from feedback 

surveys 

 

LinkedIn 

Purpose of channel Corporate media teams, marketing professionals, 
and production companies frequently use LinkedIn 
to network and discover creative service 
providers. can connect with video 
producers, marketing directors, and filmmakers in 
the Southeast 

Metrics to measure 
success 

• LinkedIn connection growth with relevant 
professionals 

• Engagement on posts (likes, comments, 
shares) 

• Direct inquiries through LinkedIn messages 
• Leads generated from LinkedIn outreach 
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Budget 
 
Over the course of 2026, given the cash allotted to the Marketing team, we 
expect to invest in the following items to ensure we meet the objectives 
outlined in this marketing plan: 

Marketing Initiative 
Expense 

Estimated Price 

Canva Brochure Prints 10 Trifolds - $20 

25 Trifolds - $25 

50 Trifolds - $50 

100 Trifolds - $81 

Canva Membership Pro (Individuals) - $120/year 

Business (Individuals & Teams) - 
$200/year 
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Marketing Technology 
 

We will utilize the following technologies and software to help us achieve our 
goals and objectives.  

Canva  

Canva will be used to design brochure, social media graphics, 
and promotional materials for services and Patreon memberships. 

Meta Business Suite 

The Meta Business Suite is free and allows us to schedule posts, monitor 
engagement, and respond to messages from potential clients. It also provides 
insights on audience engagement and content performance, helping

understand which types of posts generate interest and inquiries. 

 



